Pause. 30th June.

We are in a moment of global
reckoning from the pandemic
sweeping across the globe to
worldwide protests for racial
justice to the climate emergency.

Misinformation, hate speech and fake
news is fueling and distorting all of
these challenges.
It acts as a virus.
It exploits our weaknesses. Our biases.
Our prejudices. Our emotions.
Often we share on impulse. Before
verifying content. Before letting the
endorphins subside.

In response to this crisis the United
Nations aims to create a new social
norm, ‘rules of the road’, for how people
share content on social media.
On ‘World Social Media’ day on 30th
June we want to reach billions with
this new message.

07.30.2020

Pause.
Take care before you share.

Pause. is not a traditional media literacy campaign
—this is an attempt to institute a new behaviour
change on how people share content. It is focused on
interrupting the moment when billions of people hit
share / forward / send on misinformation. This idea is
underpinned by two core concepts:
1. Interrupting the emotion rush
When information is shared by a loved one, it is more likely to
be trusted.1 Research shows that the key driver that makes
someone share content is emotional arousal. 2 Fake news and
misinformation oftens explicitly triggers emotional arousal,
which makes people more vulnerable and means it often
travels faster than facts.3,4 Pause is an attempt to interrupt the
emotional arousal, allowing the rush to subside, reducing
harmful shares.
Multiple studies show that introducing friction into the act of
consuming and sharing content can decrease the sharing of
misinformation. 5,6 The pause allows people to introduce
analytical thinking into the act of sharing information —‘take
care’ asks people in broad terms to be cautious and to think
about accuracy.

2. Triggering critical thinking
As soon as someone engages their brain they are ﬂipping from
heuristic processing to reasoned processing. From this point most
people have these resources already in their head —their own
common sense is often all that's needed. 7 A list of tasks, by contrast,
is difﬁcult to remember, may be incorrectly implemented, and could
backﬁre: layperson veriﬁcation can lead people to the wrong
conclusions, and even play into the hands of people looking to
discredit news. 8
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On the 30th June we are asking you to do one of
all of the following:
1.

2.

3.

Take this simple instructive phrase ‘Pause.
Take care before you share’ and bring it
alive to your audiences in a way that shows
how important this is to you
Share stories, examples and testimonies of
the impact of fake news and misinformation
on your work using
#takecarebeforeyoushare
Share content from the United Nations
created for this day

There has never been a more urgent need for an
internet free of harmful misinformation. We are asking
you as a leader to join the United Nations in this mission.
If successful we will change not just the internet but also
how these critical issues play out.

Pause.
#takecarebeforeyoushare

